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We enter 2020 on the cusp of some of the most dramatic and impactful events in our 

history; events that will define the next decade and decades thereafter. What’s to 

come during the next year will affect nearly every area of global society, from politics to 

climate to business to technology and culture. 

In 2020, global life expectancy will for the first time ever top 72 years, and the United 

Nations predicts the average global age will rise to 30.9 years. 

This year, approximately 4.1 billion people will be using the Internet around the globe, 

up from 3 billion just five years ago, according to telecommunications firm Cisco. The 

percentage of Internet traffic for video will has jumped 70 percent since 2015. 

At the same time, 168 million — about one in every 45 people on the planet — will require 

humanitarian aid and protection, which includes food, shelter, healthcare and education. 

Factors like conflict, extreme weather and weakened economies will continue to grow the 

number of vulnerable people around the globe, prompting the UN to seek $29 billion in 

aid for 2020. 

The travel industry doesn’t exist in a vacuum. It’s impossible to understand travel trends 

without stepping back to weigh the circumstances that will impact our world. Here, we 

draw your attention to ten significant moments in the year ahead, share the cities we’re 

watching in 2020, highlight key cultural shifts underway, outline 2020 business trends 

and take you through data changes in the pipeline. 
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events that will define

The U.S. has never been so polarized as it is going into 2020. 

Whichever party you side with, it’s fair to say this year’s 

presidential election will be unlike any to come before it. We 

won’t try to predict the winning candidate, but we do predict 

the results will shape the next half-decade more than any 

other event in 2020.

THE U.S. PRESIDENTIAL ELECTION

With a December 2020 deadline to finalize the proposed UK/

EU trade deal, it’s a bit too early to estimate the economic 

impact Brexit will have on the UK and the wider global 

economy. Many outcomes are possible, but greater political 

and social division in the UK going forward is a near-certainty. 

Plus, a Conservative government with a large majority in the 

UK parliament could usher in a wave of radical free market 

programs not seen since the Thatcher years. 

BREXIT

On July 24, the Summer Olympics will return to Tokyo, 56 

years after its first games, at a projected cost of 400 billion 

yen (US$3.7 billion). The spotlight will be on one of the world’s 

largest and most complex cities as it hosts what could prove to 

be the last Olympic Games of the modern era in 2020. A myriad 

of factors, including geopolitical tensions, environmental 

impact concerns and social cost could put an end events of 

this kind even as soon as 2024.

TOKYO OLYMPIC GAMES

Starting in October 2020, the dazzling city of Dubai will host 

innovative thinkers and doers from 192 countries for a six-

month-long event often referred to as the world’s greatest 

show. Attendees will attempt to answer some of the most 

pressing questions facing humanity today. The agenda will 

skew heavily toward emerging technologies, smart cities, 

social engineering, mobility and climate change.

EXPO 2020 IN DUBAI

Elections, summits, sporting events and launches of multiple 

kinds—this year will be packed with both new and recurring 

global events. The thread they all share is the power they will 

have to shape the next decade and beyond. 
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The aim of Facebook’s cryptocurrency Libra is noble: enabling the estimated 

1.7 billion adults worldwide without a bank account to be able to send money 

easily online. Nevertheless, the social media giant is struggling to retain 

its backers amid reputational issues and a grilling of its founder by U.S. 

lawmakers in 2019. Whatever your perspective, with 2.45 billion monthly 

users—that’s twice the number of global “users” of the Catholic Church—

Facebook has the power to forge ahead on this project. 

FACEBOOK’S CRYPTOCURRENCY

Has there ever been life on the Mars? Could humans one day live within the 

Martian atmosphere? These are questions NASA is hoping to answer with its 

2020 mission. A resolution will have to wait until after this year, however; the 

new exploration rover will be launched in July and isn’t expected to touch 

down on Mars until February 2021. 

NASA’S MISSION TO MARS

2020 will be a crucial year to set out pledges and plans to curb rising global 

temperatures.  Approximately 30,000 are set to travel to Glasgow, Scotland, 

for the UN Climate Change Conference, COP26. Young environmental activists, 

including Swedish teenager Greta Thunberg, will take part. In short, it has to 

be a turning point.

U.N. CLIMATE CHANGE CONFERENCE

Keep an eye on a number of tourism developments outside the Earth’s 

atmosphere in 2020. NASA has pledged to begin opening up the International 

Space Station to visitors this year. Meanwhile, Richard Branson’s Virgin 

Galactic, Jeff Bezos’ Blue Origin and Elon Musk’s SpaceX are all poised to 

commence human flights into space in 2020, with Branson boasting the most 

ambitious plan to fly at least 66 people this year and realize profitability for 

Virgin Galactic by 2021.

SPACE TOURISM

The all-electric Roadster is due to launch this year from innovative U.S. car 

maker Tesla. The vehicle is claimed to have a range of 1,000 km (620 miles) 

per charge—a significant milestone in automotive technology—and is projected 

to accelerate from 0 to 100km/h in 1.9 seconds. The Roadster’s US$200,000 

price tag may shock most consumers, but the long-range batteries Tesla and 

its competitors are developing could move the world away from petrol engine 

cars. 

LONG-RANGE ELECTRIC VEHICLES
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Bogotá, Colombia

Budapest, Hungary

Boulder, Colorado, U.S.A.

Lausanne, 
Switzerland

Tokyo, Japan

Helsinki, Finland

cities to watch in

With all of the developments underway around the globe, there are so many 

cities that will see interesting changes this year. Nevertheless, we’ve decided 

to choose a few favourites that may or may not be on your watch list already for 

2020. 

Our hits include a city once known as a capital of Cold War espionage; a seemingly 

sleepy Swiss city on Lake Geneva; a university town at the foothills of the Rocky 

Mountains; and a rising star of culinary and architectural greatness.

 

OUR PICKS
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culture trends in

You might say our culture defines us. As we become part of an increasingly fractured 

global society, new cultural trends are emerging, influenced by work culture, social 

media and global technology. We see four main trends poised to shape the culture in 

2020.

The more hopeless our external world seems, 
the more we look inward, seeking out practices 
like meditation, mindfulness and self-awareness 
to find the peace we can’t find elsewhere. With 
technology continuing to pervade every area of 
our lives, you can bet this trend will gain greater 

INNER PEACE

UNICORNS

FOBO

WHY BOTHER?

While discussion of unicorns and echo chambers 
were front and centre following the Brexit 
referendum and 2016 U.S. presidential election, 
not much has changed in the past four years to 
diminish the phenomenon.  Instead, we predict that 
as the next U.S. election approaches, we’ll again 
see politically opposed groups seeking confirmation 
bias from those already in their circles of social 
media and the wider world. 

FOMO, or fear of missing out, is so 2010’s. In 2020, 
we’ll usher in the era of FOBO, or fear of a better 
offer. An over abundance of choice is leaving us 
unable to make a decision and move forward for 
fear that something better may just be around 
the corner. While this may smack of a consumer 
behaviour trend, we expect to see it hit other areas, 
such as the labour market. 

We can’t change anything, so why bother trying? 
This worrying cultural trend is growing in 
developed Western societies, in particular, where 
individuals feel helpless to make a difference 
across a variety of issues and topics. Expect to see 
this trend impacting social, business and political 
environments. 



To select the business trends for 2020, we’re looking 

beyond factors like GDP and unemployment rates 

to instead identify the big picture machinations at work, 

altering how we manage and transact business with 

organizations around the globe.

business trends for 

ACCESS ALL AREAS
Business ecosystems are flourishing with multi-level 

supplier relationships driving the digital economy. 

Gatekeeper services like Amazon, Google and 

Facebook allow us to use one profile to access another. 

This practice enables greater information sharing 

about our habits and intentions. This can be positive if 

it provides utility and personalization, but individuals 

and businesses should have a clear understanding of 

the impact and liability involved.

THE WAR ON DATA
Everyone wants your data, but who actually owns 

it? How is it traded? And how it is being protected—

and leveraged—by businesses? The 2020s will see 

a growing awareness of personal data as a product 

that can always be commercialized, but not always 

controlled.

SUSTAINABLE ECONOMIES
Growing public concern, matched by increasingly 

serious climate-related events like the massive fires 

in Australia, will push environmentally responsible 

business practices to the forefront this decade. 

But with trends around well being and social 

responsibility also reaching a groundswell, we expect 

2020 will usher in the four horsemen of sustainability: 

Corporate Policy, The Environment, Social Impact and 

Human Development. 

HIDDEN ECONOMIES
Blockchain and cryptocurrencies, as well as the 

hidden interdependencies in business ecosystems, 

mean many business relationships are no longer 

visible to the consumer, who may be unaware of what 

they’re buying. At the same time, it’s growing ever 

harder for businesses to understand where financial 

relationships sit and how money is made. We expect 

the problem will only get worse. 

— 8 —
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Ten years ago we would not have had a separate 

section focusing on data; how our world has 

changed. We’re more aware than ever how much data 

exists and the impact it can have. To kick off the decade 

we see some key data trends entering the picture. 

NEW MEASURES

PERSONAL ASSETS

DATA TRADING

This brave new world of data doesn’t just call for new 

measurements, it demands it. In the years ahead, 

we’ll need new KPIs, new data sets and new ways 

of visualizing data. This is true across all areas of 

travel, including sourcing, sustainability, behaviour 

management and payment. We expect to see new 

technologies and businesses rising to meet this 

challenge. 

Up to now, we’ve thrown our data away to anyone who 

will have it, cheerfully giving it out to social media 

platforms and businesses willy nilly. But the idea of 

personal data management is gaining strength: Your 

personal data is your asset. Your personal profile 

is your entry point to value and product. Emerging 

technologies will soon allow you to be the arbiter of 

your data. 

Mass trading of data will explode in 2020, and over  

over the remainder of the decade, as businesses and 

institutions market and seek out data to gain profit or 

meet their aims. Need to open a new airline route? 

Need to launch a new car model? Have concerns about 

product performance in a particular market or region? 

There’s a data trade for that.

data trends in
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business travel trends in

An interesting characteristic of business travel is that all of these things we’ve mentioned 

up to now—global events, emerging destinations, cultural developments, business 

trends and data shifts—show up together in our industry. Pulling on these areas, here’s what 

we see for business travel trends in the upcoming year.

SUSTAINABLE BUSINESS

INTEGRATED TECHNOLOGIES

We’re back on sustainability. Why? Because the travel industry has been front and centre in the 

debate. While the focus has been on carbon offsetting of flights or choosing rail over air, we see 

this as a bigger issue of how companies create truly sustainable travel programs. That means 

accounting for environmental policy; practices that help to develop and retain talent; efforts 

to understand the social impact of our business and development of employee well being; and 

mental health. 

Successful travel technologies in 2020 will be those that integrate best. Difficult user interfaces, 

multiple-click entry points, complex implementations, closed architectures and hidden revenue 

barriers will keep travel technology players from succeeding in the years ahead. Look out for new 

entrants from enterprise resource planning and customer relationship management categories 

as companies find ways to integrate new technologies and products into existing architecture.
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business travel trends in

DISTRIBUTION - INTELLIGENT RETAIL

PAYMENT

DYNAMIC AND CONTINUOUS

New ways of thinking about user profiles and retail opportunities are developing quickly. 

With NDC a reality in the airline category and intelligent retail practices emerging in the 

hotel industry, keep an eye out for companies working to link guest profiles across what 

were once disparate systems in order to provide personalization and capture traveller 

behaviour.

We’re calling it now: 2020 will be the year of payment. We say goodbye to the expense-

led days of the 2010s and hello to new thinking around how to pay, when to pay, what 

payment data to exchange…  Blockchain and mobile devices will drive opportunities for 

the industry to reconsider payment processes that benefit both corporate travel programs 

and travellers. 

We’re here to let you know that static models have gone out of fashion. The buzzwords 

of 2020 will be dynamic—dynamic pricing, dynamic sourcing, dynamic visualization, 

dynamic policy, dynamic negotiation. And continuous—continuous engagement, continuous 

sourcing, continuous innovation, continuous integration. Technology will allow us to make 

choices quickly and enact changes more effectively. Global exclusivity and brand loyalty 

may well be casualties of these trends—look for more regionalisation in program choices 

and impacts from aggressive new entrants in technology and payment. 
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Business Travel Trends

Interested in having a Nina and Pinta consultant 
provide a deeper dive on these insights with your 

team to kick off 2020? Get in touch here or email 
info@ninaandpinta.com


